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ContentsThe Nexia brand identity helps us to project 
our position as a leading global network of 
independent accounting and consulting firm's. 

Nexia’s true strength stems from the quality of 
personal relationships forged between members 
and members with their clients, which in turn 
enables greater trust, responsiveness and more 
effective delivery. Our brand proposition, ‘Closer 
to you’, and our brand identity, with its unique link 
symbol, communicates this strength explicitly. 

Through the careful management of the Nexia 
brand by all members, we can ensure greater 
consistency in the representation of the brand 
from one member firm to the next. This will build 
confidence in the network with clients. 

Those member firm's with a strong domestic 
brand have the option to retain their brand and 
simply use the membership logo, “A member  
of Nexia International” for which the core 
specifications are detailed in these guidelines.

Other firm's, who meet the necessary governance 
standards, have the option to adopt the Nexia 
brand in full and benefit from a ready-made brand 
platform for which the core specifications are 
detailed in the “Nexia member brand guidelines”.

Member firm's who use the brand are making a 
commitment to working together effectively to 
serve the client and work to a consistently high 
standard. With these foundations in place, we 
have the opportunity to build a brand that will 
help open the doors to new clients, attract and 
retain talent, and encourage new members to 
join the network. 
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The brand proposition is the key point of 
difference we want to communicate to different 
audiences. Validated through research with 
member firm's and their clients, we have identified 
that Nexia’s true strength stems from the  
quality of personal relationships forged between 
members and members with their clients, which  
in turn enables greater responsiveness and more 
effective delivery. This is expressed in the line, 
‘Closer to you’. Please note that this is not to be 
used as a strapline or tagline for Nexia.

The brand proposition is underpinned by three 
values, which define our network and the benefits 
that we offer. The brand proposition and three 
brand values, should be used when introducing the 
Nexia International network in any of your 
communications or presentations.

Closer to you: 

Nexia International is a leading, global network of 
independent accounting and consulting firm's. 
When you choose a Nexia firm, you get a more 
responsive, more personal, partner-led service, 
across the world. 

Brand propositionBrand proposition  

Brand values Our enduring relationships 
 
Nexia’s strength stems from the quality of 
personal relationships forged between members 
and members with their clients, which ensures 
greater trust, responsiveness and more effective 
delivery.

Being business-minded 
 
Nexia member firm's are characterised by people 
who have an entrepreneurial spirit and who can 
relate closely to the SME and owner-managed 
businesses they serve.

Being there for clients (Globally connected) 
 
Nexia’s member firm's are focused on supporting 
local companies as they grow and expand into  
new markets.

Membership branding: Brand proposition 
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Membership branding: Logo elements Artworks

Logo elements

Always use the logo artwork 
available on the Members 
area. Never recreate, 
redraw or trace the Nexia 
membership logo.

The colour and typeface 
specifications for the  
logo are detailed in the  
Nexia member brand 
guidelines.

Symbol Wordmark

Measurement

The base measurement  
for scaling the Nexia 
membership logo is 
measured using the height 
of the symbol.

Artworks

The Nexia membership logo 
artworks have been supplied 
with the symbol at 100mm 
high. This makes calculating 
the correct size simple, if 
you need to use the logo at 
15mm, just scale it to 15%.

 is equal to 14.515mm or 
0.5715in (when the Symbol 
height is at 100%).

Exclusion zone

To protect the clarity of the 
Nexia membership logo, 
it has an exclusion zone. 
This is calculated using the 
height of the symbol, where 
x is half the height of the 
Nexia symbol.
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Membership branding:

Minimal size
 
The Nexia membership 
logo can exist at any size 
above 6.5mm in height on 
printed communications 
and 30 pixels in height on 
digital communications. 
On a business card it is 
recommended that the 
symbol is 6.5mm in height.

If you wish to use the logo 
at a smaller dimension i.e. 
promotional items then 
please contact the Nexia 
marketing team at  
marketing@nexia.com

Positioning

The Nexia membership 
logo should be positioned 
to work optimally with 
your firm's own identity. 
However, it is important 
to avoid juxtaposing the 
membership logo with your 
firm's own logo.

The application of 
the membership logo 
is mandatory across 
communications, which are 
produced for international 
purposes. It is optional to 
use the logo on materials 
if they only serve a local 
purpose. However it is 
recommended that you 
display the membership 
logo on all your letterheads, 
business cards, email 
signatures and website.
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Print Screen

Colour variants

(1) Full colour: This version 
should be used wherever 
possible, including use on 
light toned imagery.

(2) Solid: This version should 
be used when printing 
techniques are limited e.g. on 
screen printed merchandise. 

(3) Black (negative): This 
version should be used for 
low cost efficient printing, 
e.g. fax machines.

(4/5) White-out: This 
version should be used 
when a reversed out logo 
is needed, including use on 
dark toned imagery.

(6) Grey: This version should 
be used when the Nexia 
colour palette clashes with 
the member's own brand.

Black version

41

52

63

Measurement Colour variants

mailto:marketing%40nexia.com?subject=
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Membership branding:

Don’ts 

Here are some examples of 
unacceptable uses of the 
Nexia brand.

(1) Members must not create 
a lock-up with their own logo.

(2) Members must not 
alter the relationship of the 
wordmark and symbol.

(3) Members must not alter 
or redraw the symbol.

(4) Members must not  
alter the colour of the  
Nexia identity.

(5) Members must not 
change the orientation or 
positioning of the logo to suit 
their logo.

(6) Members must not alter 
the typography to match 
their own brand.

Don’ts 

(7) Members must not swap 
the typeface of the logo.

(8) Members must not add 
the logo to any of the other 
Nexia name and identity 
variant logos.

(9) Members must not use 
the old Nexia logo with the 
new membership logo.

  1

  3

  5

  2

  4

  6

  7   8

Member Firm

 9

Dont’s
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Examples
Letterhead
Business card
Email signature 
Website
Brochure front
Brochure back
Pop-up banner
Signage 2
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Examples

Nexia membership 
logo letterhead 
 
International
A4 (210mm x 297mm)

Measurements are shown 
in mm. 

This example is a visual 
guide and can be used 
when displaying the logo 
on letterheads. The Nexia 
membership logo should 
ideally be positioned 
bottom left but if that is not 
possible due to your brand 
identity then please use 
an unoccupied corner and 
adjust the page margins to 
fit your design.

The size of the Nexia 
membership logo should 
not overpower and should 
be kept away from your 
firm’s own logo.

1   Nexia membership logo 
Height: 10mm

10

10

1

Nexia membership 
logo letterhead
 
North American 
Letter (8.5" x 11")

Measurements are shown 
in inches. 

This example is a visual 
guide and can be used 
when displaying the logo 
on letterheads. The Nexia 
membership logo should 
ideally be positioned 
bottom left but if that is not 
possible due to your brand 
identity then please use 
an unoccupied corner and 
adjust the page margins to 
fit your design.

The size of the Nexia 
membership logo should 
not overpower and should 
be kept away from your 
firm’s own logo.

1   Nexia membership logo 
Height: 0.39in

0.39

0.39

1
1

Letterhead

*Examples not shown to size *Examples not shown to size



Brand guidelines (Category B) 202017/18

Examples

Nexia membership 
logo business card  
 
International 
(85mm x 55mm)

Measurements are shown 
in mm.

This example is a 
visual guide. The Nexia 
membership logo should 
ideally be positioned 
bottom left but if that is not 
possible due to your brand 
identity then please use 
an unoccupied corner and 
adjust the margins to fit 
your design.

The size of the Nexia 
membership logo should 
not overpower and should 
be kept away from your 
firm’s own logo.

1   Nexia membership logo 
Height: 6.5mm

Nexia membership 
logo business card  
 
North American 
(3.5" x 2")

Measurements are shown 
in inches.

This example is a 
visual guide. The Nexia 
membership logo should 
ideally be positioned 
bottom left but if that is not 
possible due to your brand 
identity then please use 
an unoccupied corner and 
adjust the margins to fit 
your design.

The size of the Nexia 
membership logo should 
not overpower and should 
be kept away from your 
firm’s own logo.

1   Nexia membership logo 
Height: 0.25in

1

5

5

1

0.20

0.20

Business card

*Examples not shown to size *Examples not shown to size
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Examples

Nexia membership logo 
email signature

This example is a visual 
guide. The Nexia  
membership logo should 
ideally be positioned  
bottom left. 

The size of the Nexia 
membership logo should 
not overpower and should 
be kept away from your 
firm’s own logo.

1   Nexia membership logo 
Height: 30px

Nexia membership logo 
website

This example is a visual guide. 
The Nexia  membership logo 
should ideally be positioned  
bottom left. 

It is mandatory for member 
firm's to include reference 
to Nexia International on 
their website. This can 
be achieved through the 
following:

• Displaying the Nexia 
membership logo on the 
footer of the members 
website or by placing it in 
a promotional area of your 
website if you wish to make 
it more prominent.

• Including the Nexia 
disclaimer. Please visit 
nexia.com/members-
area/resources/brand/
disclaimers/ to view, 
which Nexia disclaimer 
is appropriate for your 
website.

•  Including a link to the Nexia 
website. You could do this 
by including a link on a sub 
page within your website, 
which also provides 
information about Nexia 
and your association with 
the network. Alternatively 
the Nexia membership 
logo displayed on the 
footer of your website 
could be hyperlinked to  
the Nexia website, or you 
could do both.

For further advice on 
how or where the Nexia 
membership logo could 
be placed on your website, 
please contact the Nexia 
marketing team at  
marketing@nexia.com

1   Nexia membership logo 
Height: Recommended 
use 30px – 38px at 72dpi

Navigation 2Navigation 1 Navigation 3

Search

Dolor penatibusDolor penatibusDolor penatibus

Beaquiant voloratem aliqui reiciet esciur ra 
quostio is dolup

 Nem cusaes eate perfera 
tustem et laborro cusam

 Nem cusaes eate perfera 
tustem et laborro cusam

 Nem cusaes eate perfera 
tustem et laborro cusam

Pellentesque

Met, quatur sequi ab

Ultricies nulla nec. Lectus 
tincidunt aptent.

Ultricies nulla nec. Lectus 
tincidunt aptent.

SapienAenean

Olupta dundit 
Cus ipsam  
Rescimi  
Nustentur  
Sumetut  
Quam as  
Eum repedi 

Olupta dundit 
Cus ipsam  
Rescimi  
Nustentur  
Sumetut  
Quam as  
Eum repedi 

Olupta dundit 
Cus ipsam  
Rescimi  
Nustentur  
Sumetut  
Quam as  
Eum repedi  
Qui net liquam  
Quatqui non num  
Sequi cus as dundit 
Nianis  
Simincipite moluptis  
Mint deb

Qui net liquam  
Quatqui non num  
Sequi cus as dundit,  
Nianis 

Nexia international  |  Social media Facebook  |  Twitter  |  LinkedIn  |  Pinterest

Legal Privacy policy  |  Cookie statement  |  Copyright  |  Accessibility

Company Logo

Consectetur

Ultricies nulla nec. Lectus 
tincidunt aptent.

Ultricies nulla nec. Lectus 
tincidunt aptent.

Ultricies nulla nec. Lectus 
tincidunt aptent.

Dear Madam,

To eniendisque la sectis cum reperum reprat harum eveliquam simus re volorum il magnima 
gnitibu sandia perfero tem eosto bea dolis dolore vollluptate core cus et reptam dolor alit, 
teendant voluptur sit fugia sequieos unt quiae occ.

Andae volesse quist, que de explab invellestem. Ut venitius eumquam rectemp etur aute andam 

doluptias moluptae volor soluptatem eumqui con eatisciis volorpore que voloriatur. Aditius 
aliquam et assed ut eliquam am eum sunduci uide rumquid eum qui ut quaspelibus corro mo 
esti tem fugiatur adi u quasi idi blabot am doluptias moluptae volor soluptatem eumqui con 
eatisciis blasi.

Best Regards,

Firstname Surname 
Position

Firm Name | Address line one, Address line two, Address line three

D: +44 (0) 00 0000 0000 | T: +44 (0) 00 0000 0000 

M: +44 (0) 0000 000 000 | E: namesurname@memberfirm.com  

memberfirm.com

Firm Logo

1

1

Email signature 
Website

*Examples not shown to size *Examples not shown to size

https://nexia.com/members-area/resources/brand/disclaimers/
https://nexia.com/members-area/resources/brand/disclaimers/
https://nexia.com/members-area/resources/brand/disclaimers/
mailto:marketing%40nexia.com%20?subject=
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Examples International brochure front International brochure back

*Examples not shown to size *Examples not shown to size

Nexia membership logo 
brochure cover  
 
International 
A4 (210mm x 297mm)

Measurements are shown 
in mm. 

This example is a visual 
guide and can be used when 
displaying the logo on Word 
documents, brochures and 
newsletters. The Nexia 
membership logo should 
ideally be positioned 
bottom left but if that is not 
possible due to your brand 
identity then please use 
an unoccupied corner and 
adjust the page margins to 
fit your design.

The size of the Nexia 
membership logo should 
not overpower and should 
be kept away from your 
firm’s own logo.

1   Nexia membership logo 
Height: 10mm

Disclaimer: Cium eturem facere nis quaerro conetum cum, qui ut is disit in rem eunt 
veles eum re eos excest ipic tem errum re qui de earit, sandi rersperum re am nihilin 
nulparc idelestiis dit que vidigni hictatem. Nam, con restrum quatur adipsap eribusa 
quaerch illendam etur atio beatio es utate voluptatus.Ra nonesto conse etur, quo

10 10

1 21

Nexia membership logo 
brochure back cover  
 
International 
A4 (210mm x 297mm)

Measurements are shown 
in mm. 

This example is a visual 
guide and can be used when 
displaying the logo on Word 
documents, brochures and 
newsletters. The Nexia 
membership logo should 
ideally be positioned 
bottom left but if that is not 
possible due to your brand 
identity then please use 
an unoccupied corner and 
adjust the page margins to 
fit your design.

The size of the Nexia 
membership logo should 
not overpower and should 
be kept away from your 
firm’s own logo.

When displaying your 
own firm disclaimers, it is 
important that you also 
display any Nexia related 
disclaimers. Please visit 
nexia.com/members-area/
resources/brand-refresh/
disclaimers/ to view 
which Nexia disclaimer 
is appropriate for your 
documents and brochures.

1   Nexia membership logo 
Height: 10mm

2   Nexia legal 
Should be reproduced in 
your firm's typeface

10

http://nexia.com/members-area/resources/brand-refresh/disclaimers/ 
http://nexia.com/members-area/resources/brand-refresh/disclaimers/ 
http://nexia.com/members-area/resources/brand-refresh/disclaimers/ 
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Examples North American brochure front North American brochure back

*Examples not shown to size *Examples not shown to size

Nexia membership logo 
brochure cover  
 
North American 
Letter (8.5" x 11")

Measurements are shown 
in inches. 

This example is a visual 
guide and can be used when 
displaying the logo on Word 
documents, brochures and 
newsletters. The Nexia 
membership logo should 
ideally be positioned 
bottom left but if that is not 
possible due to your brand 
identity then please use 
an unoccupied corner and 
adjust the page margins to 
fit your design.

The size of the Nexia 
membership logo should 
not overpower and should 
be kept away from your 
firm’s own logo.

1   Nexia membership logo 
Height: 0.39in

Nexia membership logo 
brochure back cover  
 
North American 
Letter (8.5" x 11")

Measurements are shown 
in inches. 

This example is a visual 
guide and can be used when 
displaying the logo on Word 
documents, brochures and 
newsletters. The Nexia 
membership logo should 
ideally be positioned 
bottom left but if that is not 
possible due to your brand 
identity then please use 
an unoccupied corner and 
adjust the page margins to 
fit your design.

The size of the Nexia 
membership logo should 
not overpower and should 
be kept away from your 
firm’s own logo.

When displaying your 
own firm disclaimers, it is 
important that you also 
display any Nexia related 
disclaimers. Please visit 
nexia.com/members-area/
resources/brand-refresh/
disclaimers/ to view 
which Nexia disclaimer 
is appropriate for your 
documents and brochures.

1   Nexia membership logo 
Height: 0.39in

2   Nexia legal 
Should be reproduced in 
your firm's typeface

Disclaimer: Cium eturem facere nis quaerro conetum cum, qui ut is disit in rem eunt 
veles eum re eos excest ipic tem errum re qui de earit, sandi rersperum re am nihilin 
nulparc idelestiis dit que vidigni hictatem. Nam, con restrum quatur adipsap eribusa 
quaerch illendam etur atio beatio es utate voluptatus.Ra nonesto conse etur, quo

0.390.39

0.390.39

1
1

1

http://nexia.com/members-area/resources/brand-refresh/disclaimers/ 
http://nexia.com/members-area/resources/brand-refresh/disclaimers/ 
http://nexia.com/members-area/resources/brand-refresh/disclaimers/ 
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Examples International Pop-up banners North American Pop-up banners

*Examples not shown to size *Examples not shown to size

Nexia membership logo 
pop-up banners

International 
(850mm x 2100mm)

Measurements are shown 
in mm. 

This example is a visual 
guide and can be used 
when displaying the logo 
on pop-up banners. The 
Nexia membership logo 
should ideally be positioned 
bottom left but if that is not 
possible due to your brand 
identity then please use 
an unoccupied corner and 
adjust the page margins to 
fit your design.

The size of the Nexia 
membership logo should 
not overpower and should 
be kept away from your 
firm’s own logo.

1   Nexia membership logo 
Height: 75mm

Nexia membership logo 
pop-up banners  
 
North American 
(33" x 80")

Measurements are shown 
in inches. 

This example is a visual 
guide and can be used 
when displaying the logo 
on pop-up banners. The 
Nexia membership logo 
should ideally be positioned 
bottom left but if that is not 
possible due to your brand 
identity then please use 
an unoccupied corner and 
adjust the page margins to 
fit your design.

The size of the Nexia 
membership logo should 
not overpower and should 
be kept away from your 
firm’s own logo.

1   Nexia membership logo 
Height: 2.95in

140
5.51

2.75
70

1
1
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1

Positioning

There are many different 
variations of signage and 
it can be challenging to 
provide specifications for 
individual signage. The 
visuals on this page provide 
guidance on how you 
could build your signage, 
for external and internal 
purposes.

Positioning of the Nexia 
membership logo should 
follow the same principles 
as shown in the logo don'ts 
page (11/12). It is important 
to keep a clear distance 
between your company logo 
and the Nexia membership 
logo so they don't appear as 
a lock-up.

If you have any questions  
or require assistance in 
producing signages for  
your office(s), then please 
contact the Nexia 
marketing team at 
marketing@nexia.com

Signage specifications

Foamex sign fixed flush to 
the wall.

1  Nexia membership logo 
 Printed vinyl

2  Fixing 
 Velcro

3   Foamex 
White

4  Wall

1

1

2

3

4

2

3

4

2

3

Glass sign

1   Nexia membership logo  
The logo is reproduced 
screen printed on the 
reverse in inks using the 
solid logo version.

2   Chrome spacers

3   Toughened glass
  Bevelled edges and 

drilled with four holes.

4   Wall

Stainless steel sign with 
hidden fixings

1   Nexia membership logo  
Acid etched and infilled

2     Fitting 
Screw countersunk

3   Wall

Signage*Examples

*Examples not shown to size
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Disclaimers
Disclaimers

3
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Disclaimers

Introduction  These guidelines on how to describe Nexia International have been developed 
to ensure that Nexia International is presented coherently across the 
network. It also aims to protect member firms and Nexia International from 
the risk of significant legal liability, in an environment where third parties may 
claim that one member of an international accounting network (either a 
member firm or Nexia International Limited) is liable for the acts and 
omissions of another.

Describing Nexia International and its member firms correctly and 
consistently is an important element of mitigating that risk and we encourage 
you to take notice of the correct wording in this guidance and use it in all 
communications, both digital and non-digital.

In response to feedback from member firms, the disclaimers have been 
materially simplified. We consider that this new approach strikes an 
appropriate balance between mitigating risk and the presentation of our 
brand. 

The disclaimers set out in this document should be used by all member 
firms in all communications, whether or not they refer to Nexia 
International Limited, Nexia International or Nexia. These disclaimers are 
to be used in addition to any member firm disclaimers.

If you are in any doubt about the wording in a communication please consult 
with the Nexia marketing team at marketing@nexia.com.

Important 
considerations 

Member firms should NOT:

• State or infer that Nexia International Limited and/or the Nexia International           
network of firms provides any services or has any clients. 

• State or infer that an individual member firm owns (in whole or in part) other 
member firms or is in partnership with them, other than where one member 
firm does own another member firm or in the case of an umbrella 
organisation.  

• State or infer that Nexia International Limited and/or the Nexia International     
network of firms is a worldwide partnership.

Appropriate copyright legends should be included in all communications. In 
most cases, it is anticipated that copyright in a member firm communication 
will belong to that member firm.

Client quotations

Where possible, member firms should try to obtain and approve in advance 
external communications issued by clients that refer to their firm, to the Nexia 
International network of firms, to Nexia International Limited, to any Umbrella 
Group or to any members of an Umbrella Group. Please ensure all such 
references follow the guidelines in this document. 

Client names should not be used for marketing and advertising in the public 
domain without explicit permission from those clients and subject to any 
local, regulatory or independence requirements in the specific jurisdiction.

Disclaimers
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Disclaimers

Describing Nexia 
International  
 
If you need to describe 
Nexia International, the 
following text is the 
latest version and 
should be used as 
appropriate.

About Nexia International

"[ ] is a member of Nexia International, a leading, global network of 
independent accounting and consulting firms, providing a comprehensive 
portfolio of audit, accountancy, tax and advisory services.

Nexia works with its member firms leveraging strength across the network 
and enabling the delivery of global solutions by member firms to their clients. 

Nexia’s continued success is what lies at the heart of the network: 
international knowledge, proven experience and enduring relationships. This 
is reflected in Nexia’s brand promise ‘Closer to you’. When you choose a Nexia 
member firm, you get a more responsive, more personal, partner-led service 
wherever you are in the world. 

Nexia brand values 

Nexia is proud of what it delivers for its member firms and how it helps them to 
meet their clients’ needs. This characterises the strength of relationships, the 
diversity of the international network and the unrivalled connections. 

The network’s values define what it stands for and underpin its promise to be 
‘Closer to you’. 

We build enduring relationships 

Nexia’s strength comes from the quality of personal relationships forged 
between member firms, and by member firms with their clients.

This ensures greater trust, responsiveness and more effective delivery. 
Member firms communicate openly and clearly, which means there are no 
surprises when you work with a Nexia member firm. You are always supported 
by the right team with an experienced partner on every assignment, who is 
available for you. This helps member firms to think beyond the current 
assignment and invest in building long-term relationships.

Describing Nexia 
International
 

We are business-minded 

Our member firms are characterised by people who have an entrepreneurial 
spirit and who can relate closely to the small and medium sized enterprises 
and owner-managed businesses they serve.

Our member firms think like business people, acting with a sense of purpose 
and bringing ideas to help their clients to develop and grow. 

They spend time listening so that they know you and are able to provide 
tailored advice, based on their deep understanding.

We are globally connected 

Our member firms are internationally minded, focused on supporting local 
companies as they grow and help their clients to venture confidently into new 
international markets. They will connect you with the right people and deliver 
local accounting, tax, economic and market knowledge around the world.

Our global structure

Nexia and Nexia International refer to the global network of member firms of 
Nexia International Limited or to one or more member firms or their affiliates. 

Nexia International Limited, a company registered in the Isle of Man, 
coordinates the Nexia International network. It does not provide services to 
clients. 

Nexia International Limited and each member firm are separate and 
independent legal entities, each of which is responsible for its own acts, 
omissions or liabilities and not those of any other member of the Nexia 
International network.

For more information, visit www.nexia.com.

Describing Nexia International Disclaimers Describing Nexia International
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Disclaimers

Short form disclaimer 
  
This is the most basic 
form of the Nexia 
International disclaimer. 

Unless the long form disclaimer is appropriate (see text on the right), this 
short form disclaimer should be included on all digital and non-digital 
communications produced by a member firm, whether the communication 
refers to Nexia or not. 

This disclaimer should appear on each subpage of a member firm’s website, 
and once on each letter, presentation and other document. It should also be 
included in email disclaimers. This replaces the language that all members are 
required to include in their letters of engagement as specified in the 
Membership Agreement. 

Local disclaimers should be used in addition to this Nexia International 
disclaimer. 

"[Insert member firm name] is a member of Nexia International, a leading, 
global network of independent accounting and consulting firms. Please see 
the “Member firm disclaimer” for further details."

For digital communications, the "Member firm disclaimer” should be a 
hyperlink to the relevant page on the Nexia International website: https://
nexia.com/member-firm-disclaimer/.

For non-digital communications, the web address: https://nexia.com/
member-firm-disclaimer/ should be inserted. 

Longer form disclaimer

This longer form 
disclaimer gives more 
protection from a 
liability perspective and 
should be used on any 
documents for which it 
will not appear 
disproportionate.
 

This is inevitably a matter for member firms to determine in respect of 
individual documents, but we would expect it to be used on non-digital 
communications that have a reasonable amount of space. This would include 
marketing brochures and research reports, for example, where this longer 
form disclaimer could be included on the back page. 

Local disclaimers should be used in addition to this Nexia International 
disclaimer. 

"[Insert member firm name] is a member of Nexia International, a leading, 
global network of independent accounting and consulting firms that are 
members of Nexia International Limited. Nexia International Limited, a 
company registered in the Isle of Man, does not provide services to clients. 
Please see the “Member firm disclaimer” for further details."

For digital communications, the "Member firm disclaimer” should be a 
hyperlink to the relevant page on the Nexia International website: https://
nexia.com/member-firm-disclaimer/.

For non-digital communications, the web address: https://nexia.com/
member-firm-disclaimer/ should be inserted.

Disclaimers for member firms that are not 
part of an Umbrella Group

Disclaimers Disclaimers for member firms that are not 
part of an Umbrella Group
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Short form disclaimer

This is the most basic 
form of the Nexia 
International disclaimer 
for Umbrella Group 
member firms.
 

Unless the long form disclaimer is appropriate (see text on the right), this 
short form disclaimer should be included on all digital and non-digital 
communications produced by an Umbrella Group member firm, whether the 
communication refers to Nexia or not. 

This disclaimer should appear on each subpage of an Umbrella Group member 
firm’s website (if the Umbrella Group member firm has a website) and once on 
each letter (including all letters of engagement), presentation and other 
document. It should also be included in email disclaimers. 

Local disclaimers should be used in addition to this Nexia International 
disclaimer for Umbrella Group member firms. 

"[Insert member firm name] is a member of [Insert Umbrella Group name] 
Umbrella Group. [Insert Umbrella Group name] is a member of Nexia 
International, a leading, global network of independent accounting and 
consulting firms. Please see the “Member firm disclaimer” for further 
details."

For digital communications, the "Member firm disclaimer” should be a 
hyperlink to the relevant page on the Nexia International website: https://
nexia.com/member-firm-disclaimer/.

For non-digital communications, the web address: https://nexia.com/
member-firm-disclaimer/should be inserted.
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Disclaimers

Longer form disclaimer 
 
This longer form 
disclaimer gives more 
protection from a 
liability perspective and 
should be used on any 
documents for which it 
will not appear 
disproportionate. 

This is inevitably a matter for Umbrella Group member firms to determine in 
respect of individual documents, but we would expect it to be used on 
non-digital communications that have a reasonable amount of space. This 
would include marketing brochures and research reports, for example, where 
this longer form disclaimer could be included on the back page. 

Local disclaimers should be used in addition to this Nexia International 
disclaimer for Umbrella Group member firms. 

"[Insert member firm name] is a member of [Insert Umbrella Group name] 
Umbrella Group. [Insert Umbrella Group name] is a member of Nexia 
International, a leading, global network of independent accounting and 
consulting firms that are members of Nexia International Limited. Nexia 
International Limited, a company registered in the Isle of Man, does not 
provide services to clients. Please see the “Member firm disclaimer” for 
further details."

For digital communications, the "Member firm disclaimer” should be a 
hyperlink to the relevant page on the Nexia International website: https://
nexia.com/member-firm-disclaimer/.

For non-digital communications, the web address: https://nexia.com/
member-firm-disclaimer/should be inserted.

 

Disclaimers for member firms that are 
part of an Umbrella Group

Disclaimers Disclaimers for member firms that are 
part of an Umbrella Group



If you have any queries or 
require further guidance 
please contact the Nexia 
marketing team.

Nexia marketing team: 
Nexia International  
71 Kingsway, London 
WC2B 6ST
E:  marketing@nexia.com 
T:  +44 (0)20 7436 1114

nexia.com
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